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20 Proven Strategies to
Increase Conversions

on Your eStore

Boost your online store's performance with these 20 actionable
strategies. From optimizing your product pages to enhancing the

checkout process, discover how to turn visitors into loyal customers.
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20 Proven Strategies to Increase Conversions on Your
eStore

Running an eStore? Increasing conversions is key to turning visitors into
paying customers. This guide provides 20 actionable ideas to boost your
eStore’s performance and grow your sales.

1. Optimise YourWebsite Speed

● Slow-loading pages frustrate visitors and increase bounce rates.
● Aim for load times under 3 seconds by using tools like Google

PageSpeed Insights.

2. Use High-Quality Product Images and Videos

● Showcase products frommultiple angles with zoom-in features.
● Include demonstration videos for a better understanding of how

products work.

3. Simplify Navigation

● Make it easy for users to find products with clear categories and
filters.

● Use a search bar with auto-suggestions to guide shoppers.

4. Display Clear andCompetitive Pricing

● Highlight discounts or special offers prominently.
● Use psychological pricing (e.g., $9.99 instead of $10.00).

5. Offer a Seamless Checkout Process

● Reduce the number of steps required to complete a purchase.
● Allow guest checkout to avoid forcing account creation.



6. Implement Trust Signals

● Display badges like “Secure Checkout” or “Money-Back Guarantee.”
● Show verified customer reviews and ratings.

7. Use Exit-Intent Pop-Ups

● Capture attention before visitors leave with pop-ups offering
discounts or free shipping.

● Example: “Wait! Here’s 10% off your first order!”

8. Provide Free Shipping

● 75% of shoppers prefer stores with free shipping options.
● Offer free shipping for orders over a certain amount to encourage

larger purchases.

9. Use Social Proof

● Highlight customer testimonials, user-generated content, or social
media mentions.

● Show “X people are viewing this product” or “Y items sold today.”

10. Personalise the Shopping Experience

● Recommend products based on browsing history or previous
purchases.

● Use dynamic email campaigns to re-engage visitors.

11. Run Limited-TimeOffers

● Create urgency with countdown timers for sales or promotions.
● Example: “Hurry! Sale ends in 3 hours!”



12. Enable Live Chat or Chatbots

● Provide instant assistance to resolve customer doubts and
hesitations.

● Use chatbots for FAQs and basic support.

13. Create aMobile-FriendlyWebsite

● Ensure your eStore works seamlessly across all devices.
● Use mobile-responsive design for better usability.

14. Highlight Your Unique Selling Proposition (USP)

● Show what sets your store apart (e.g., eco-friendly products,
exclusive designs).

● Include USPs prominently on your homepage and product pages.

15. Offer Flexible Payment Options

● Accept multiple payment methods like credit cards, PayPal, Apple
Pay, and more.

● Consider offering buy-now-pay-later options like Klarna or Afterpay.

16. Use Retargeting Campaigns

● Bring back visitors who left without purchasing through retargeting
ads.

● Highlight products they viewed or abandoned in their cart.

17. Simplify Product Descriptions

● Use concise, benefit-driven language.
● Incorporate bullet points for key features.

18. Offer Discounts for First-Time Shoppers

● Incentivize new visitors with welcome discounts or coupon codes.



● Example: “Get 15% off your first purchase! Use code WELCOME15.”

19. Leverage Email Marketing

● Send abandoned cart reminders with a discount to entice buyers.
● Use follow-up emails to upsell or cross-sell products.

20. A/B Test Everything

● Test variations of headlines, product pages, CTAs, and even colour
schemes.

● Use tools like Google Optimise or Optimizely to identify what works
best.

Bonus Tips

● Analyse Your Data: Use Google Analytics to track visitor behaviour
and identify drop-off points.

● Engage on Social Media: Share customer stories and actively engage
with followers to drive traffic.

● Stay Customer-Centric: Regularly collect feedback to address pain
points and improve your eStore.

Implement these strategies step-by-step, and you’ll see measurable
improvements in your eStore’s conversions. A high-converting website
doesn’t just sell; it builds trust, delivers value, and keeps customers coming
back!
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